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1.0 Introduction
Welcome to the official “Cooking with Dude”  Brand Visual Identity Manual. 

This document defines the visual and verbal identity of the brand to ensure 
consistency and professionalism across all platforms. Whether designing 

digital content, social media assets, or printed materials, adhering to these 
guidelines will help maintain a strong, recognizable, and respected brand 

presence.  

Brand Mission
Making cooking simple, fun, and 

accessible for college students and 
beginners with budget-friendly recipes 
and easy meal prep tips that bring joy 

to every kitchen.

Brand Vision
Empowering small chefs to build 

confidence in the kitchen of home 
cooking into an enjoyable and 

rewarding meal.

Brand Values
Cooking shouldn’t be stressfull 

instead, it should be an adventure. 
We take the guesswork out of the 

kitchen with a fun, no-pressure 
approach designed for every skill 
level. Whether you’re flipping your 

first pancake or mastering the 
perfect steak, we make sure you 

enjoy the journey.

1.1 Logo Variations

DUDE
Cooking with

Primary Logo

DUDE

Cooking with

Mascot Logo Secondary 
Logo
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2.0 Typography
2.1 Primary Font: 
Espiritu

2.2 Supporting Font:
Poppins

Expanded
Condensed
Regular

Light
Regular
Medium

Bold
Used for headings and major brand 
text components.

Clean, modern sans-serif for body 
text and digital readability.

2.3 Typography Guideline
To ensure consistency and readability across all brand materials

Espiritu should be used for branding elements, headlines, and key 
messaging to maintain a distinct and recognizable identity.
Poppins is the preferred typeface for body text in digital applications, 
ensuring clarity and accessibility.

A clear visual hierarchy should be maintained by balancing font sizes, 
weights, and spacing for optimal readability and user experience.

3.6825 in

2.
12

5 
in

Mascot Usage
The Turtle mascot 
should be featured in 
branded content to 
reinforce the brand’s 
approachable and 
friendly tone.
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3.0 Color Palette
The Cooking with Dude  color palette consists of Five primary colors.  

Black
|Text, logo, accents| 
CMYK Values
C=70 
M=67 
Y=64 
K=74

Light Green 
|CTA elements, highlights|
CMYK Values
C=66 
M=0 
Y=100 
K=0

Dark Green 
|Accent, background overlays|
CMYK Values
C=64 
M=34
Y=82 
K=17

Beige
|Backgrounds, neutral 
elements|
CMYK Values
C=15 
M=20 
Y=30 
K=0

Grey Beige
|Backgrounds, neutral 
elements|
CMYK Values
C=36 
M=37 
Y=50 
K=3
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3.1 Color Usage Guidelines
Black–Used for primary text, logo, 
and high-contrast accents to ensure 
readability and boldness.

Light Green–The key brand color for 
call-to-action elements, highlights, 
and engaging visuals.

Dark Green–Applied for accents, 
subheadings, dividers, and 
background overlays to add depth 
and sophistication.

Beige–Used as a neutral 
background color to maintain 
warmth and balance.

Grey Beige–Supports secondary text, 
soft contrast elements, and subtle 
design accents for a cohesive look.

B l a c k

G r e e n

D a r k

B e i g e

G r e y

Iconography
Use minimal, clean 
food-related icons
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4.3 Messaging Guidelines
To maintain consistency and clarity, messaging should always:

Be Encouraging: Speak directly to the audience in a positive, 
supportive way.

Use Clear, Simple Language: Recipes and instructions should be easy 
to follow without complex phrases.

Promote Skill Progression: Messaging should inspire users to level up 
and try new challenges.

Incorporate Playful & Engaging Elements: Cooking should feel fun, not 
like a chore.

4.0 Brand Voice
4.1 Tone of Voice

The Cooking with Dude brand is designed to be fun, engaging, and 
approachable for young audiences with different skill levels. Whether you’re just 

starting in the kitchen or looking to refine your skills, our content is tailored to 
your experience level. Just like a step-by-step cooking journey.

4.2 Skill-Based Cooking Approach
Beginner (Ages 4-6) – Simple, no-cook or minimal-cook recipes (e.g., 
Peanut Butter & Jelly Sandwich, Fruit Salad).

Intermediate (Ages 7-12) – Basic cooking techniques with supervision 
(e.g., Scrambled Eggs, Pasta with Marinara Sauce).

Expert (Ages 18-25+) – Restaurant-quality meals requiring technique 
and precision (e.g., Steak & Eggs, Homemade Ramen).

Advanced (Ages 13-17) – More complex recipes involving multiple 
steps and cooking methods (e.g., Homemade Burgers, Stir-Fry).
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5.0 Brand Imagery
5.1 Photography Style

Bright and 
Inviting
Natural 
lighting, vibrant 
ingredients, and 
warm tones.  

Authentic and 
Relatable
Show real people 
cooking in real 
kitchens.

Step-by-step 
clarity 
Emphasize 
clear, step-by-
step shots to 
ensure easy 
comprehension.
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Communication Plan
Cooking back TO Summer 

February 1st-May 12th

•	Cooking with Dude is launching a 4-month campaign to become the go-to resource 
for beginner-friendly cooking. Focused on empowering young adults, families, and 
students, the campaign will provide step-by-step guidance from grocery shopping to 
meal prep.  

•	Starting with brand awareness, we will partner with local grocery stores and community 
groups to share easy recipe guides and promote our resources. As engagement grows, 
will introduce special menus and interactive content.

6.0 Campaign Mission

7.0 Strategies

Meal Prep Simplified: Provide 
step-by-step recipes that guide 
students and families from the 

grocery store to a delicious, home-
cooked meal.

Interactive Cooking Events: Host fun, 
hands on cooking experiences at local 
cafes, engaging the community and 

showcasing the ease of preparing 
meals with Cooking with Dude.

Stratregy #1

Stratregy #2



DUDE
Cooking with

COOKINGWITHDUDE.COM
Cristian.Guzman01@Student.csulb.edu

Long Beach, California

8.0 Target Audience
8.1 College students

•	 Demographics: Primarily between 18-25 years old, including college 
students and young adults living independently or in shared 
housing.

•	 Psychographics: Beginners or intermediate cooks, not looking 
for complex techniques, but aiming to develop confidence in the 
kitchen.

•	 Needs: Simple, easy-to-follow, and budget-friendly recipes that 
require minimal time and ingredients.

8.2 Local After School Programs
•	 Demographics:  After-school programs catering to children and 

young adults, focusing on providing healthy, easy meal options for 
kids.

•	 Psychographics: Organizations looking to offer quick, engaging, 
and nutritious meals that kids will enjoy. They prioritize simplicity 
and fun in the kitchen, aiming to create a positive cooking 
experience for children.

•	 Needs: Simple, nutritious, and budget-friendly recipes that are easy 
to prepare in a group setting, making mealtime fun and stress-free 
for kids after school.

8.3 Local Community Members
•	 Demographics:  Individuals and families in the local community 

seeking accessible and affordable meal solutions.
•	 Psychographics: Community focused people who value 

connection, convenience, and supporting local businesses. They are 
looking for easy, crowd pleasing meals to share with others.

•	 Needs: Simple, budget-friendly recipes that are easy to prepare, 
encourage togetherness, and make mealtime enjoyable for all.
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9.0 PESO Channels
9.1 Paid Media

•	 Grocey Store Coverage: Feature QR codes on produce stickers. 
These QR codes direct consumers to delicious recipes and ‘Cooking 
with Dude’ website, offering weekly recipes.

9.2 Earned Media
•	 School Partnerships: Partner with local schools to feature Dude’s 

cooking demos and recipes in newsletters, engaging students and 
families with fun culinary activities.

9.3 Shared Media
•	 Social Media Shares: Encourage followers to share their Cooking 

with Dude experiences and recipes, creating a community around 
the brand and gain more awareness about brand.

9.4 Owned Media
•	 Pamphlets: Share our digital brochure through our channels to 

engage directly with our audience and grow the Cooking with Dude 
community.

10.0 Campaign Objective

•	 Boost recipe downloads by 20%. through QR code scans.

•	 Establish a presence in local grocery stores.

The “Cooking Back to Summer” campaign aims to boost brand awareness, engagement, 
and accessibility for beginner cooks. The goal is to simplify cooking for those feeling 
overwhelmed by making it an enjoyable. The campaign will offer easy-to-follow, budget-
friendly recipes for all skill levels. While promoting the idea that anyone can cook, no matter 
their current skill level.

Measurable goals for this campaign include:

•	 Launch a successful pop-up cooking event within six months, 
engaging the community and reinforcing the brand’s credibility.
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March

#2 #3 #4 #5 #1

#9 #10 #11 #12 #13 #14 #15

#16 #17 #18 #19 #20 #21 #22

#27 #28 #29

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Make Media: 
research and find 
media channels for 
Comms plan. 

Recipe Launch: 
Share new branded 
recipes with QR-
coded recipe cards.

Partner Work:  
Reach out 
to potential 
collaborators or 
sponsors.

Form Media 
Advisory:  Make 
advisory for future 
events

 Form a Brochure: 
Make 3 fold 
Brochuew for our 
media outlets  

Relese Media: Post 
and Release Media 
covreage for our 
brand launch.

Form a Paid Ad: 
Make a QR ad for 
Grocoy stores 

#6 #7
Form a Comm 
Plan: Finsh 
Communication 
plan with dates. 

#23 #24 #25 #23

#30 #31 #30

Partner Work

Research 
Interactive

Content:

#26
Recipe Launch: 
Share new branded 
recipes with QR-
coded recipe cards.

#8

vv

April

#1 #2 #3 #4 #5

#6 #7 #8 #9 #10 #11 #12

#13 #14 #15 #16 #17 #18 #19

#20 #21 #22 #23 #24 #25 #26

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

#27 #28 #29 #30

Form a Media 
Presents: Make 
socals and Outlets 
for Cooking with 
DUDE

Recipe Launch: 
Share new branded 
recipes with QR-
coded recipe cards.

Form Newspaper: 
Make newspaper 
coverage for event

Photo Shoot:  Get 
DUDE to the kitchen 
photo shoot

Finish Magazine 
Cover: Finish 
magazine layout to 
showcase DUDE

Form Magazine 
Cover: Make 
Magazine profile 
covering DUDE

Recipe 
Launch.

Partner Work News and Mag 
Relese:  Release 
News covrage and 
Magizine Profile. 

Research 
Interactive

Content:

#23

#30

Edit 
Media Work

May

#4 #5 #6 #7 #3

#11 #12 #13 #14 #15 #16 #17

#18 #19 #20 #21 #22 #23 #24

#25 #26 #27 #28 #29 #30 #31

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Edit Media Work: 
Finish touching up 
on comms plan

Edit Media Work: 
Finish touching up 
on Public relations -

Recipe Launch: 
Share new branded 
recipes with QR-
coded recipe cards.

Finalize Portfolio:  
Gather and put 
all Desgin work on 
Portfolio 

Recipe Launch: 
Share new branded 
recipes with QR-
coded recipe cards.

#1

#8

#2

#9

Edit Media 
Work:

#10

Edit 
Media Work

vv

v

February

#2 #3 #4 #5 #6 #7 #1

#9 #10 #11 #12 #13 #14 #15

#16 #17 #18 #19 #20 #21 #22

#23 #24 #25 #23 #27 #28

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

#30

Create an Idea: 
Make a brand that 
involes cooking

Create Logo: Form 
logo for Cooking 
with Dude

Name the Idea: give 
the brand a name 
to work on the Logo

Brand Recipe 
Launch: Share new 
branded recipes 
with QR-coded 
recipe cards.

Make a Campaign 
Mission: Form a 
mission to lunach 
the brand

Partner Work Find Target 
Audince: Research 
for a matching 
target audince

Research 
Interactive

Content:

#26

#8

Form Strageies: 
make strageies for 
our target audince.

11.0 Timeline
11.1 Media Work Deadines
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12.0 Owned 
Media

Brochure:
For owned media 
we are utilizing a 
brochure that will 
include recipes, 
useful information 
and the brand 
mission. This will help 
to establish a brand 
identity by spreading 
awareness of the 
brand’s main goals. 
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Media 
Advisory:
This will be done 
by inviting media 
outlets to get 
media coverage 
for the event. 
We will network 
with local news 
companies to 
have them join the 
event and spread 
our reach beyond 
just the local 
community.

13.0 Earned 
Media
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New Recipes 
Weekly !!!!!

SCAN ME
COOKING WITH 

DUDE

14.0 Paid 
Media

Grocery Store Ad:
We will make 
arrangements with the 
local Downey grocery 
store to place our 
advertisement for the 
event. This advertisement 
will also include the sneak 
peek of our new recipes



DUDE
Cooking with

COOKINGWITHDUDE.COM
Cristian.Guzman01@Student.csulb.edu

Long Beach, California

A p r o n s
July 2025 ~ $5.00 Food & Recipes

New 
Techniques 
to Cook

New Recipes Weekly

Can 
Animals 
Cook ?

Meet 
Dude

Multorid ienimil 
intra, actu su 

inter ut quis cveris 
hocam silium opors 
dio, terdion volti, 
sis. Evis, neqquod in 
demor que conertereo estea vivis   
condbaAd audacii ium ia nos patimo 
capertem consula vere, utemquius veribente fin si poptierimus ine ac rehenihint? At 
factum et quit. Sa vereorum te ipticaper ad idiis eret? Equam. An sulin tebem di se 
praedius is diem obus inunum atinat.

Culto talatum actortes Catilicam tam nos et? Quod facchucit? Nihi, quonlocut L. 
Maelicu legitussicae adhus, Catus, movicip ionsultus te horum abeffre facivignam sin 
dem hos resiliciae pl. Sim se que iam, que et a nonsunis acrestuam omnem nicam con 
dit, ne mandam inario unt? Forbitifex nox maiorbendiu morum firtis ditiaediemus 
C. Iquerum, consci inc te achuiti mihilistia que ciontest audeorum deret Cupio 
unimperio et vit, urnum halego te nit intertem s aucivirmium sediis elica scivivatori 
tea te capectandius rebatienius maximus, ne adhus clus, ut opubliu intis.Fulvis, Patiuss 
enatusa mei periur. Gilinve rteris verfeculicul hilicienit.An virmihi, Catid pulocus.
Me fac idic teat, curnit. Udet cut patus? Quam nos lature pubit ore et acrum nitra? 
Nam lostantem ublis. Odii parta nonirium latientiquam nos, se iptem pliena, perum 
opulatqui iamdiureste, non ducernimus, sum vid cum tilis, Catum terus vit. Os Multum 
quostem efactam nos imusatquem, duci patrae inatilibus, cemovemum Patu consimi 
ssistatum, consum consus no. Opicaut iure aberursum senit verfiri tandet; ius civene 
non vaturnit; Catium porum novidet Cupie ducturnum horbit. Ela cons fue aureo, 
ponsimur imihicae, vignons ulinprit obus videstam ia crus hocum desside ndefertanti, 
verfex menihilicus more cus cones faut dinclut vigit, nonstarbit parenih ilicatus, vo, co 
praceriam abem sed mis; inte inam quam niturbe ntebat, se comnes clernum in vilin te

Meet DuDE 
Behind The 

Stove

BY CRIS 
GUZMAN

Page 9

“My team is 
here to help you 
become a House 

Chef !”
~DUDE

Inside 
the Kitchen: 

Bold Flavors, 
New Skills, and a 
Dash of Humor

Aprons

Ec rest neris in dium iam eo nius in tam tasdam 
inententi, con audeaturo, conlocchuium te inpra 
vit? Imunit.
Ego consultiam nocupplis bonsunte nostro 
igno. Octum omne quam rem quidemus atua 
obsenis foraveme et factum poteri con vitia 
me medi publius. Gulium mant, co clabente 
virtem publien terivas tiliemulus, et imus 
publicaetil con virit, consulem mantem, 
ut essendam alinatus, inpriti llaris, 
noverfit.
Ala ceret? imiu et vis con iam in tatum tui postuus 
M. Per horectertium faucipiem in habi cont, potimod 
ientus essimus cipimur sulincu labem.
Ludem audesit C. Decre postemus ves conotat icerortium senterae, 
quam inata, fordissi furedo, nes nem fac omnonsum perfena tilicture cris. 
Mare manducis At inationc tro vendem verem demum, clem alica rectervidius 
cris coripse ndenatiam.
Palicivit, qui publice quideriamque ceriore diem tem huius hinihil halegerfex novidit L. 
Ublissu lesidicatia dum hocupim ihilici viditi condamd iemus, num, nihilistam hilin hos, 
maximoe nterio, cula ium sed senata, convest istanum patrus cultuus enique adem perei 
sendero hacient. Sp. Miusulibus consic factus, us egit. It, fac re, nos, non veribunte ad is

Page 10Aprons

Profile Story: This is a magazine feature for DUDE, 
profiling the rising chef and his journey. The story aims to 
showcase his unique brand identity while staying in the world 
of food media.

15.0 Magazine Design
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Story By Ed Martinez
Inter Writer 

Emporrovitio volorepro 
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manunterdi sena, quo 
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hos verimen deperes inte, 
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Rur quost vid maio hala 
mod inessolut proptis, 
es at, pliu vervid re 
fachucientil venihilneni 
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sena, con sene quit; is. 
Similis, conferfes consula 
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entra tumerehemus et 
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scestui stendet nox 
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imoviri detrarist verunum 
norte ret; essitanum hv 
nosupplique condum su 
essoludeo, auc morum in 
virmaionfex sullatilinum re 
acipses maximaioscvEgit 
consumus nonia num 
terfenit; nihil veriure con 
di intelud emquastrobus 
Mulium etioc fac 
tussedees, alabes medi 
iae quamdi fati, nu catum 
intus, mo tertimactu inte 
intracio Catili fauctorbit 
erum quidet; iam 
auderarimus An adeffre, 
con ses, opublius, si culla 
perudem Romnihi linicon 
firmandam novidessi 
silla pont. Mae nos hore, 
quamquitam abefatius 
publis, Catus hocut audam 
teatia? Patis.
Lerte actuid immoven 
irtem, dentili, C. Uc 
vidiis. At vemur quodin 

senatoric inpris, us nonir 
inatim tus ta, quamquam 
pare, nium liu con pota, 
confiris et; Cata dem, 
silicaed in rentemurnum 
re centrenimo Cupiem 
sciam. Seren hucescrem 
furite deffre converc 

erestrum satiam pero, 
ut audacie hacchuis 
apere, nes? Pat facte ta, 
sis hacta, nos opostrario 
conterm aximmor audella 
vitropoerei ficiemus,

The Bee Hive
Fresno,Ca July 7th, 2025 $1.25

Turtle Chef Makes Debut
Selling Out Before The Fireworks

A short food supply left some guests hungry for the 4th of July! Early enjoyed hands-on demos 
meals at DUDE’s first event. Can a turtle really cook?

Story by Justin Lady 
Senior Editor 

Ilibuspe rissin virma, ompliam 
omneridiena, fuit. Serio hoctu 
scerem detertemorum or aut inpri 
iamenicae contis. Lut dessimis 
crus co atua deatuam factum me 
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bunum.
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Cooking Against the Clock

Dudes response to Sold Out Food

PHOTO CREDITS: CRIS GUZMAN

Chef Rick and His pet turle Rock 

PHOTO CREDITS: FOOD NEWORK

JOKES OF THE DAY 
Story by Angle Torres 
Comidic Writer

Fero corpore mporion estrum faccusda es pel mos dest od ea de naturiorum, 
quunt a cus et volorectam, simil mos eium aspit etus.

Consequo cullupiendi que volupta qui soluptatem quibus quam aligenis quo 
blabo. Ferio blanditium re poreptatur sant ut la cus.

Onse volor repernat pernatet earum quas nis im volore volum dolupta velest 
harit modit aut quid quam necusandis et assim voluptur?

Ferumendae eatior sime omni id qui sapici reperem porere digenis aut mo 
esed mod earchil liandit quia cum fugia as same quo bla volupti oreptat ut 

enditiunt et ut lictur?
Sed exped utem utem dolor

Today~Mostly Sunny
High 81° ~Low 68 °

Tomorrow~Chance of Rain 
High 75 °~Low 61 °

From Page 12

From Page 9

From Page 6

INDEX
SPORTS-------------3
ENTERTAMENT-----6
NEWS---------------8
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What do Turtles and Chefs have in Common? More than You think, Where Patience 
Becomes Power in The Kitchen. 

Story by Mark Silvia 
Junior Editor 
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Local Farmers 
Market is 
Growing!

This Farmers Market Is 
Changing the Way We Eat

Teasers For 
the Day

First day of testimony in 
Sean ‘Diddy’ Combs trial 
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2025, tried and tested
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Mile-wide underwater 
volcano ready to erupt
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This paper tells 
the story of DUDE’s 
4th of July event, 
where a turtle chef 
amazed guests 
with fun cooking 
demos, and 
thrilling events.
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